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Generd Fund $0 $0 $0 $0

Effective retroactive to January 1, 2002
EXPLANATION OF THE BILL

Current Law: Under 2002 legidation (Minn. Stat. 8297A.68, subd. 36), charges for ddlivery or
digribution of printed materids are exempt from sdes and use tax if: 1) the charges are separately
dated; 2) the delivery or distribution isto a mass audience or to amailing list provided by a customer;
and 3) the cost of the (printed) materiasis not billed directly to the recipients. The current exemption
expires on January 1, 2006.

Proposed Law: Thehill provides anew definition for “direct mail” and exempts charges for delivering
or digtributing direct mail.

Section 1 adds a subdivison to Minn. Stat. 8297A.61 defining the term “direct mail.” This definition is
mostly consstent with the wording of the current Streamlined Sales Tax Agreement.

Section 2 amends 8297A.68, subd. 36 by dtriking the term “ printed materials’ and substituting the term
“direct mail.” It provides that charges for ddivery or digtribution of direct mail are exempt if the charges
are separately stated on the invoice to the purchaser (that is, party that pays for the production of direct

malil). The proposed exemption would be permanent.

REVENUE ANALYSISDETAIL
This bill makes no change to the current sdlestax base. Therefore, no revenue impact is shown.
Number of Taxpayers. There are an estimated 2,000 commercid printers in Minnesota, many of

which produce direct-mail items.
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